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Why balancing tech and business
ethics matters

Al has seamlessly infiltrated numerous mundane business tasks. That said, the expansion of

this pervasive technology has raised concerns about the ethics of Al.
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The meteoric growth and integration of Artificial Intelligence (Al) into
our lives — both work and play — has sparked widespread enthusiasm
worldwide. Whether it is swiftly crafting a blog post or automating
responses to common inquiries, Al has seamlessly infiltrated numerous
mundane business tasks. That said, the expansion of this pervasive

technology has raised concerns about the ethics of Al

While the focus often rests on students using tools like ChatGPT for
homework assistance, Al's ethical implications extend far beyond
academia. They pose substantial concerns for both public and private

entities across diverse industries.



Let us look into the top ethical quandaries of artificial intelligence — a

technology that has firmly entrenched itself in our world:

* Lack of transparency in algorithms: Unlike social media algorithms
that can be clarified by outlining what boosts or hampers post
visibility, Al algorithms are considerably more complex. Even when
these processes are ostensibly presented, the deep learning
mechanisms within Al remain challenging to grasp. Data processing
occurs within the algorithm's "hidden layer,” shaped by the Al's
creators and their biases. One of the ethical issues of artificial
intelligence is the absence of disclosure regarding this information,
leaving end-users of the technology without the necessary context for

understanding its outputs.

e Creator bias: Every software engineer injects a degree of their own
biases into the codes they develop for Al bots. Whether deliberate or
unintentional, these personal biases inevitably infiltrate the system.
Consequently, it becomes evident how this can lead to issues such as
inaccurate or discriminatory information in the ultimate outputs of
any Al-based project. Steering clear of biases for responsible Al

implementation is a complex task, easier stated than achieved.

¢ Uncertainty: Like computer and mobile applications, Al algorithms
are not without flaws. Databases become outdated, software systems
encounter bugs, and websites might crash. Similarly, Generative Al
chatbots, with their constrained knowledge, are susceptible to
providing inaccurate, restricted, clichéd, or repetitive information.
While this might not pose a significant problem for a middle school
student using the app for a paper, it can evolve into a critical issue for
organizations attempting to execute simulations for business models
and analytics. The reliability of Al isn't constant, and substantial
damage can occur before users identify its flaws.

e Data privacy and security: Al bots gather gigabytes of information
enabling businesses to tailor personalized offerings. However, it also
raises the context of artificial intelligence ethical issues. Does this
technology, for instance, access individuals bank accounts to share

their financial data with rival institutions? Numerous privacy worries



concerning Al remain unaddressed within cybersecurity strategies.
Businesses and government entities mustn't wait for a major issue to
arise; proactive measures are imperative to navigate this ethical
dilemma.

¢ Job losses: Machine automation, which created many jobs during
previous industrial revolutions, is now displacing them. With regard to
the ethical use of artificial intelligence, a big question is — whether it
will eliminate jobs hitherto handled by people. Using Generative Al,
computers can reproduce much of what writers, graphic designers,
and even software engineers have been doing. And these machines
will do the work in a fraction of the time taken by humans. To prevent
job loss, workers must use Al as a supplementary tool or virtual
assistant for their creative tasks instead of letting it handle everything

autonomously.

Balancing technology and ethics

Al holds immense promise in enhancing operational efficiencies,
speeding up market entry, and revolutionizing customer experiences,
but its ethical implications demand careful consideration. Designers
must prioritize diversity, ensuring bias-free data for algorithm training.
Algorithms should detect and flag biases for human review. Robust data
anonymization techniques are crucial for preserving customer privacy

while extracting meaningful insights.

Continuously monitoring and auditing Al systems is vital, allowing early
identification and resolution of unintended issues to uphold ethical
standards. Addressing privacy concerns within Al-based business
frameworks is paramount, ensuring compliance with data protection
regulations by obtaining explicit data collection and usage permissions.
For instance, the popular Generative Al tool ChatGPT faces a lawsuit for
alleged copyright infringement, emphasizing the necessity of aligning Al

systems with legal requirements and ethical norms.
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